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IT’S LIT

How New York City 
became the capital 
of lighting design

“It’s about putting it together, taking it apart, putting it together,” says LINDSEY ADELMAN. “I think a lot of the designers I’ve 
worked with have that approach.” Adelman is pictured (seated right) in her studio with (clockwise from left) production manager 
ALEX SNOOK, design director KARL ZAHN, former senior designer BRENDAN KEIM, and senior designer MARY WALLIS. Snook is behind 
the furniture-and-lighting line Arddra. Since 2016, Keim —of McKenzie & Keim—has designed lighting at West Elm. And Zahn and 

Wallis—who design their own collections for Adelman’s studio—also sell lines at Roll & Hill (Zahn) and the Future Perfect (Wallis). 

“I like to say that Lindsey [Adelman] is my lighting mother and David [Weeks] is my lighting grandfather,” says BEC BRITTAIN,  
who, after a stint in architecture, entered the lighting biz in 2008 as Adelman’s first paid employee. (Adelman is a Weeks alum.) 

“New York’s lighting scene is like a family tree.” Since going solo in 2011, Brittain has quickly established her own branch.  
Her flexible SHY light system—an infinitely reconfigurable constellation of LED tubes and metal rods—has become her own 

lighting-world claim to fame, winning her the attention of clients ranging from Mike D of the Beastie Boys to J. P. Morgan.

TEXT BY HANNAH MARTIN
PHOTOGRAPHY BY FRANÇOIS DISCHINGER
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“The tripod standing lamp was the piece that really launched my business,” 
remembers lighting pioneer DAVID WEEKS, whose industrial-meets-organic 

fixtures (like the chandelier, above left) took off in the late 1990s. Weeks, 
who got his creative start working with jewelry designer Ted Muehling, soon 

became known as “the light guy,” and brought the category to a new  
audience by showing at top-drawer gallery Ralph Pucci and locking down 

high-level architectural commissions. Of choosing the medium, he says  
that “it’s the perfect mix of practicality and magic.”

JASON MILLER (far right), who got his break in the early 2000s with a series of Antler chandeliers, founded lighting manufacturer 
Roll & Hill in 2010. Now, at its 40,000-square-foot plant in Brooklyn’s Industry City, the brand fabricates Miller’s lights and offers 
a production model to select designers. For newcomers like DYLAN DAVIS and JEAN LEE of Ladies & Gentlemen Studio, whose 
geometry-driven lighting hovers between functional and sculptural, the partnership acted as a launchpad for their careers. 

“Jason—along with Lindsey Adelman—has really changed the way lighting is perceived as art,” says Lee, pictured with Davis. 

IT’S A BRIGHT SPRING DAY IN MAY,  
and with New York’s annual style 
extravaganza NYCxDesign about to open, 
the city’s cadre of lighting designers  
are down to the wire preparing to show  
their newest creations. Lindsey Adelman, 
the genre’s grande dame, is carting her 
latest fixtures—including new works by 
protégés Karl Zahn and Mary Wallis— 
to her NoHo showroom. Bec Brittain is 
assembling prototypes of her Aries 
system. And Apparatus’ Gabriel Hendifar 
and Jeremy Anderson are tinkering with 
the bulbs of their Wiener Werkstätte–
inspired collection, which will twinkle 
overhead at the pop-up disco they host  
to close out the multivenue fair.

Designing lighting (and buying it,  
too, for that matter) has never been this 
popular. Just 20 years ago, the category 
was decidedly dim. “It wasn’t even 
considered a category,” remembers 
pioneer David Weeks, who showed six 
cutting-edge desk lamps at New York’s 
ICFF furniture fair in 1997. “There were 
maybe two or three other people doing 
it.” This year 18 percent of the fair’s 
exhibitors (up from 8 percent in 2014) 
showed some kind of switched-on 
creation. “Throughout history there are 
instances where people are making the 
same things at the same moment. Think 
about Abstract Expressionism!” says 
Jason Miller, the founder of hip lighting 
brand Roll & Hill. “And for whatever 
reason, it’s happening right now with 
lighting in New York City.”

There are practical reasons one might 
take up lighting design in Manhattan. 
Components are accessible, no serious 
square footage is required, and the final 
product has but one mandate: to illumi-
nate. Still, it took the success of pioneers 
like Weeks, Miller, and Adelman (who 
worked with Weeks for five years, going 
on to launch her own studio in 2006) to 
make it a viable livelihood. 

For Adelman the eureka moment came 
after she spent months wrestling with her 

now-iconic Branching Bubble chandelier. 
“I saw how it could be this straight 
shuttle to becoming an independent 
designer,” she explains. “And it was.”

For more than a decade the popular 
design and its offshoots have fueled 
Adelman’s business and inspired her 
disciples to pursue independent 
ventures. In 2011, Brittain struck out  
on her own. Last year, Brendan Keim  
exited and went on to design lighting  
for West Elm. Even talents who con-
tinue to work in Adelman’s orbit have 
established themselves beyond her 
atelier: Wallis, Zahn, and Alex Snook 
hold day jobs there but produce inde-
pendent lines, too, adding yet another 

layer to the electrifying array of prod-
ucts on the market. 

For designers who don’t want (or, 
more likely, aren’t ready) to handle their 
own manufacturing, Miller of Roll & Hill 
(established in 2010) offers an alterna-
tive that is based on European models 
like Flos and Artemide. At his studio in 
Brooklyn’s Industry City, Miller churns 
out lights by established designers (there 
are series by both Adelman and Brittain) 
and newcomers (among them Ladies & 
Gentlemen Studio). 

“David, Lindsey, and Jason identified 
and helped create the market,” says 
Brittain of the industry’s meteoric 
success. “Now everyone wants in.” 


